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LOGO

y height —

o/ Just Associates}

! 75% x height
MASTERING PATIENT IDENTITY

x height is the height of the lowercase letters in the company name Just Associates
y height is the height from the top of the bigger star to the bottom tip of the blue silhouette
the distance between the company name and the tagline is 75% of the x height

the top left corner of the “M” in the tag line lines up with the right of the “J” in the company
name before the “J” curves at the bottom

The top right corner of the “Y” in the tag line lines up with the right edge of the “s” in the
company hame

| 50% Y height

-Ns/ Just Associates. - -

MASTERING PATIENT IDENTITY

white space above and below the logo equal to 50% y height

white space left and right of the logo equal to x height



LOGO

o/ Just Associates

MASTERING PATIENT IDENTITY

GREY #636566

C61 R 99

M52 G 101
Y 50 B 102
K 20

BLUE #105881

C9 R 16
M 65 G 88
Y29 B 129
K 10



LOGO

COLOR LOGO

The color logo is the main logo choice and should be used for most occasions.

Just Associates

MASTERING PATIENT IDENTITY

GREY SCALE LOGO

company name: tag line and jumping man: stars:
C 61 Cco
M 52 M 0 MO
Y 50 YO YO

K 20 K 60 K 40

X Just Associates

MASTERING PATIENT IDENTITY

REVERSE LOGO

f.i‘

Just Associates

MASTERING PATIENT IDENTITY




COLORS

MAIN COLORS

GREY BLUE

C 61 R 99 C9 R 16
M52 G 101 M 65 G 88
Y 50 B 102 Y 29 B 129
K 20 K 10

#636566 #105881

SUGGESTED COMPLIMENTARY COLORS

CMYK: CO MO YO K50
RGB: R 147 G 149 B 162
WEB: #939598

CMYK: C17 M13 Y13 KO
RGB: R210 G210 B 210
WEB: #D2D2D2

CMYK: C92 M56 Y24 K4
RGB: R6 G 104 B 147
WEB: #066893

CMYK: C3 MO YO KO
RGB: R 243 G 250 B 255
WEB: #F3FAFF

CMYK: C26 M 100 Y 100 K27
RGB: R 147 G 26 B 29
WEB: #931A1D

CMYK: C47 M22 Y93 K2
RGB: R 147 G 164 B 68
WEB: #93A444

CMYK: C5 M13 Y96 KO
RGB: R245 G212 B 32
WEB: #F5D420

CMYK: CO M4 Y31 KO
RGB: R 255 G240 B 188
WEB: #FFFOBC



__DESIGN ELEMENTS

DASHED LINE

The dashed line is an accent design element for print and on screen graphics. The line
segments are random and space between segments is no larger than the height of the
line. Any of the main or complimentary colors can be used with the dashed line.

HEXAGON

The hexagon is an accent design element for print and on screen graphics. Suggested
uses are for backgrounds and bullet points.

BINARY CODE

The binary code graphic is used as a subtle background in combination with other
graphics. This graphic is never the main focal point, only a supporting element.
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__PRINT COLLATERAL

LETTERHEAD

HEADER & FOOTER
The Header and Footer are set up in the document template. The company logo is top

left and left aligned with the body copy. The phone number, fax number and address are
positioned in the upper right-hand corner and right aligned with the body copy. The Header
is underlined with the Dashed Line graphic stretching from left margin to right margin. The
same Dashed Line graphic is used in the footer from left margin to right margin and under-
lines the company URL.

Font Size: 10.5 pt
Font Color: Grey 50%
Text Align: Right Align & Center Align
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TEXT STYLING

Font: Helvetica

Font Size: 11 pt

Font Color: #000000 Black
Style Name: Normal

DATE FORMAT
The date will always be shown in
the following format: July 5, 2011

COMPANY NAME

Any use of the company name
or initials, JA, are to be put in
bold text when used in the body
content.

examples:

Just Associates, Inc. (JA)
Just Associates

JA

SIGNATURE

The name of whomever composed
the content of the letter is to be in
bold text.



__PRINT COLLATERAL

PRESS RELEASE

HEADER & FOOTER

The Header on the first page contains the logo centered on the page. The Header on the
remaining pages contains the logo, slightly smaller, in the upper right-hand corner. The
Footer contains the phone number and fax number in the lower left-hand corner and the

URL in the lower right-hand corner. The Footer is underlined by the Dashed Line graphic.

Font Size: 10.5 pt
Font Color: Grey 50%
Text Align: Left Align & Right Align

TEXT STYLING

Font: Helvetica

Font Size: 11 pt

Font Color: Grey 80%
Style Name: Normal
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MAIN TITLE
Font Style: Bold

WLAIN TITLE OF PRCED RILLASE HERLD
SuCHTe pods e

AL ITY bt b S S el vl e ® o skt Smas

Font Size: 14 pt

Font Color: #105881 (JA Blue)
Text Align: Center Align

Style Name: Heading 1

CONTACT INFO TITLE

Font Size: 12 pt

Font Color: #105881 (JA Blue)
Text Align: Left Align

Style Name: Heading 2
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__PRINT COLLATERAL

TABLE OF CONTENTS
FIRST LEVEL

Font Size: 12 pt

Font Color: #000000 Black
Font Style: Bold

Style Name: TOC 1 Para

SECOND LEVEL

Font Size: 12 pt

Font Color: #000000 Black
Font Style: Normal

Style Name: TOC 2 Para
Indent: Left 0.25”

TEXT STYLING

Font: Helvetica

Font Size: 11 pt

Font Color: Grey 80%
Style Name: Normal

MAIN TITLE

Font Style: Bold

Font Size: 18 pt

Font Color: #105881 (JA Blue)
Text Align: Left Align

Style Name: Header

SUB TITLE

Font Style: Bold

Font Size: 14 pt

Font Color: #105881 (JA Blue)
Text Align: Left Align

Style Name: SubHeaders

CONTENT LIST HEADERS

Font Style: Bold

Font Size: 12 pt

Font Color: #105881 (JA Blue)
Text Align: Left Align

Style Name: contentListHeader

NEW PROJECT SUMMARY

TITLE PAGE

The Title Page has a vertical graphic utilizing the Hexagon shape and complimentary green
color(C47, M22, Y93, K2) along the left-hand margin. On top of this graphic is the company
name, phone number, fax number and names of the Project Manager and Supervisor.
Aligned with the right-hand margin from top down is the company logo, Project Summary
Title, Client Name and Presentation Date. This information is styled with the Header Style

and right aligned.

Just Associates

BAGTEMINE FETARRT \REMTITE

Enterprise Master Patient index
Data Reconcillation Project -
Final Summary

DuBois Reglonal Medical Center
DuBois, Pennsylvania

s, s g g

Presenind on
June 16, 2011
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HEADER & FOOTER

The Header does not appear until after the
table of contents and then is on every page.
The Header contains only the current page
number and total number of pages not in-
cluding the Title Page and Table of Contents.
The Format for this is: Page x of y. The Footer
area has the Dashed Line graphic on top of
the area with the Copyright symbol and com-
pany name one the first line followed by the
text, “Proprietary and Confidential for use by
[Client Name Here]”.

Font Size: 9 pt

Font Color: Grey 80%

Text Align: Right Align & Center Align
Style Names: Header and Footer

TABLES

SECTION HEADERS

Font Style: Bold

Font Size: 10 pt

Font Color: #FFFFFF White
Background Color: #105881 (JA Blue)
Text Align: Center Align

Style Name: table header

CONTENT
Style Name: Normal



__PRINT COLLATERAL

**» NEW SALES PROPOSAL

New Sales Proposals begin with a
letter and statement of non-disclosure,

confidentiality and disclaimer. These TITLEPAGE . . . .
are styled with the letterhead style The Title Page has a vertical graphic utilizing the Hexagon shgpe and main blue color
guidelines. Any titles use the following (C95, M65, Y29, K10) along the left-hand margin. On top of this graphic is the company
Subtitle guidelines. @M€, phone number, fax number and names of those whom prepared the proposal.
Aligned with the right-hand margin from top down is the company logo, Proposal Title,
Client Name and Presentation Date. This information is styled with the MainHeader Style
(same as Heading 1) and right aligned.

TABLE OF CONTENTS
FIRST LEVEL

Font Size: 12 pt

Font Color: #000000 Black

Font Style: Bold + Just Associates

WARTREImE PAF IR (REREIEY

Effects: ALL CAPS

Style Name: TOC 1 Data Analysis and
P Clean Up Sarvices L JUST ASSOCIATEST
SECOND LEVEL S o T D
Font Size: 12 pt B i
Font Color: #000000 Black Proposal Prepared For e O L Ly
Font Style: Normal e e T e e e e e
[CLIENT MAME]
Style Name: TOC 2 T e s,
Indent: Left 0.25” b el eyl e ey
"TI°E R e g BEe L S s b
s sy o o
TEXT STYLING e
_ : Priaania 0N e i e i,
Font: Helvetica dune 27, 2011 i e i et e
Font Size: 11 pt i st riis e e o
i G DA T O S N S L S [ P S B, B
Font Color: Grey 80% P ——
. e, A e ek T S T S 1 L
Style Name: Normal e e e e
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MAIN TITLE Saes At Poti o 58 o 44 U s P e ey

Font Style: Bold

Font Size: 18 pt

Font Color: #105881 (JA Blue)
Text Align: Left Align

Style Name: Heading 1

SUBTITLE HEADER & FOOTER
Font Style: Bold The Header does not appear until after the table of contents and then is on every page.
Font Size: 14 pt The Header contains the Client name and proposal title on the left and the date and the
Font Color: #105881 (JA Blue) current page number and total number of pages not including the Title Page and Table of
Text Align: Left Align  Contents on the right. The Format for this is: Page x of y. The Footer area has the Dashed
Style Name: Heading 2  Line graphic on top of the area with the Copyright symbol and company name one the first
line followed by the text, “All rights reserved. PROPRIETARY AND CONFIDENTIAL” on the

TABLES second line.
SECTION HEADERS
Font Style: Bold HEADER
Font Size: 10 pt  gtyle Name: Normal
Font Color: #FFFFFF White
Background Color: #105881 (JA Blue)
Text Align: Center Align FOOTER

Style Name: TableSectionHeader Font Size: 9 pt
Font Color: #000000 Black

CONTENT Text Align: Center Align
Style Name: Normal Style Name: Footer



__PRINT COLLATERAL

ARTICLES

BACKGROUND

The Gold Hexagon graphic in the lower corner alternates corners from left to right on each
page but always stays on the bottom. The Dashed Line on top and bottom is part of the
background graphic as well.

(graphic outlined for display purposes)

LOGO

The logo alternates sides on each
page but remains 0.5” from top and
nearest side edge.

TEXT STYLES
CONTENT

Font: Helvetica

Font Size: 10 pt
Font Color: 80% Grey

WHY OUTSOURCE
EMPI CLEANUP?

x Just Associates

MASTERING PATIENT IDENTITY

Is your hospital converting o a new health information system or merging systems with other facilties? Like other provider
organizations, perhaps you are planning or implementing an Electronic Health Record (EHR) or a new Picture Archiving

and Communication System (PACS). I your institution on the cutting edge, contemplating or participating in a Health
Information Exchange (HIE) or Regional Health Information Organization (RHIO)? Ensuring the effectiveness of these IT
initiatives requires an organization to maximize the data integrity of its enterprise master patient index (EMPI) by identifying
the duplicate records, correcting them and addressing their causes.

st Associates

STERING PATIENT 1DENTITY

MAIN TITLE
Font: Helvetica Neue (T1)
77 Bold Condensed

The Little Red Hen in the Today’s HIT Landscape ~ But who has the time?

You are already working with limited staff and additional In today's dynamic health care environment, HIM managers
resources are hard to come by. Finding, cleaning and fixing don't have adequate time to evote to the myriad of issues
up pl pi isa demanding their attention. HIM department resources are
gargantuan task for staff with other skill sets. When it comes  focused on completing the normal departmental functions

ases the chances of your data reconciliation

Best Practices
ing completed correctly and on fime. You can =~ =

Font Size: 24 pt
Font Color: #105881 (JA Blue)

SUB TITLE

Font: Helvetica Neue (T1)

67 Medium Condensed

Font Size: 14 pt

Font Color: #105881 (JA Blue)

BULLETS
Font: Helevetica (Oblique)
Font Size: 9 pt

Font Color: #105881 (JA Blue)
Bullet Point: #93A444 hexagon

**x

Dashed Line graphics under Subtitles
always vary. Do not repeat the same
line twice in one article.

time to clean your organization’s MPI, don't be surprised if vital to the daily operation of the health care facility (i..
you find yourself running around like the Little Red Hen in  analysis, coding and abstracting and information
the enduring folktale, asking "Who will* retrievalirelease)

N resources and overload existing employees. All too often,

when hospital employees are assigned to the duplicate

reconciliation task, they are pulled away from the cleanup

to address more immediate needs. Mistakes occur and

reconciliation efforts are prolonged. The timeline for data

. is limited, driven by the need to get EHR or
other systems online.

®  Valdatsthat each possile duplcals s areal cuplcate?

®  Pullthe records needsd for valdatng the duplicates?

.
PACS images? Just Associates
o tursve st s o casows YOUT EMPI Cleanup & Maintenance Solution
‘source of the duplicates?

Outsourcing patient identity management makes sense
. QA k, for hospitals and other health care facilities. You can avoid
provide requar siaus repors? overburdening your own employees, who, after all, may not

have the expertise to undertake large-scale MPI clean up
projects. You avoid the time and learning curve that it takes
to get your staff up to speed on appropriate processes and

®  idoniy pocess changesthat willhelp recuce the crearion of new
dpiiates?
procedures.

o For example, the tricky “Validity” review—the critical decision

process to determine if two potential duplicate records really
belong o the same patient—is only an easy problem to

1 tel
most dupl elements
that are slightly different

.
duplicatesare resohved?

Unlike the Little Red Hen, you don't have to do it all yourself.
Outsourcing this function to experienced and reputable Just
Associates is a high-quality and cost-effective alternative to
doing it ll by yoursel.

An employee whose time is temporarily diverted to cleaning
upthe MPI might not have the experience or insight o resolve
such data discrepancy issues. Outsourcing your EMPI
For more information call 303.6

©2011 Just

4727 or visit us at www,jus

tes, Inc. Al ighs resrved. DNaster i a registered
Al ther marks and tademarks are property o thef respectie onners.

For more information call 303.693.4727 or visit us at

BT st Assocle, . A g
lother marksand rademarksar property o el rspectve owners

your odds of getting the job done right and
selecting Just Associates. We are patient data
erts; it is what we do and all we do. Our staff
project management discipline to al of our MP1
jects, along with a history of completing projects

JA brings a wealth of HIM and MPI knowledge to the
table. Included in this arsenal is best practice expertise for

completing MPI data reconciliation projects across the
nation, in every major hospital information system and many

the causes of your duplicate record issues.

ss indepth knowledge of EMPI system

fes and improve the quality of your E/MPI.

Maintenance Services help you maintain the

your EMPI. It is not enough that you identity and
I patient data integriy issues and cleanup the
ords. A diligent approach s needed to maintain
of your EMPI's data over time. Whether it is
te short term support or long term ongoing
e, making use of Just Associates' trained,
staff can allow you to meet your ongoing EMPI
Is while minimizing the burden on

led, Experienged Staff

\g from IDMaster™ provides a complete view of
il as key insight of where problems might be
For example, you can determine it duplicate
ht be a result of patient registration, helping you
procedures should be adjusted or performance

reporting also delivers a st of records to merge,
nt summary of duplicates by data, user and
, and a report of those records that require
jc updating.

el Difaser s 5 1egsioe 1

Tk of st Aol .

clinical and

Knowledge Transfer

patient identity data integrity and MPI duplicate cleanup
o

about the facity’s data during the cleanup project and freely
share this knowledige with our dlents.

In addition, all processes and procedures are documented
for the client's use after completion of the reconciiation
project. This assures that you will benefit from our services
long after the project is completed

Quality Assurance

JA's staff s well trained and experienced. We employ strct
QA processes and employ dedicated QA Specialists to
ensure that you receive the same high quality results for
which we are known. Just Associates brings value to the
equation, tailoring solutions to meet your needs. We can
work with you 0 that your organization benefits from the
high-qualty and cost-effective alternative we bring to patient
identity management. We'l not only make sure the data
running through your new systems is clean; we'll show you
how to keep it clean.

Just Associates’ Servic

Just Associates’ portfolio of services, including Master
Patient Index (MPY) Integrity Assessments, Reconciliations,
Data Analyses, Software Solutions and Patient Identity
Consulting rids our customers' systems of duplicate records
by implementing process and technology to identity and
merge existing uplicates and prevent creation of new ones.
Elimination of duplication in the Master Patient Index helps
safeguard the patient, clincians, and hospital by ensuring
that clinicians have access to each patient’s complete,
consistent and accurate medical history.

justassociates.com

FOOTER
MORE INFO TEXT

Font: Helvetica Neue (T1)

67 Medium Condensed

Font Size: 12 pt
Font Color: #93A444

COPYRIGHT TEXT
Font: Helvetica Neue
47 Light Condensed
Font Size: 9 pt

Font Color: #93A444

(T1)
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TEXT STYLES
CONTENT

Font: Helvetica

Font Size: 10 pt
Font Color: 80% Grey

MAIN TITLE

Font: Helvetica Neue (T1)

77 Bold Condensed

Font Size: 20 pt

Font Color: #105881 (JA Blue)

SUB TITLE

Font: Helvetica Neue (T1)

56 ltalic

Font Size: 14 pt

Font Color: #93A444 (JA Green)

CALLOUTS

Font: Helevetica (Oblique)
Font Size: 10 pt

Leading: 14 pt

Font Color: #93A444 (JA Blue)
Left Indent: 0.25”

Right Indent: 0.3125”

**x

Dashed Line graphics under Subtitles
always vary. Do not repeat the same
line twice in one document.

CASE STUDIES

BACKGROUND

The background graphic alternates on each page from right to left. This graphic will always
use the Just Associates main blue color in combination with brighter blues and the hexagon
shape. The Dashed Line on the top and bottom is part of the background graphic as well.
(graphic outlined for display purposes)

LOGO

The logo alternates sides on each
page but remains 0.5” from top and
nearest side edge.

Just Associates

MASTERING PATIENT IDENTITY

Rethinking Patient Identity Management

A new approach to common problems

About The Children’s Hospital
Founded in 1908, The Children’s Hospital in Aurora, Colorado is a renowned 314 bed, comprehensive pediatric care facilty

and Level 1 trauma center. With a bustling main campus, 15 network of care facilties, two emergency care and three urgent
after hours care locations, it is at the forefront of research and medical breakthroughs.

Just Associates

MASTERING PATIENT IDENTITY

Challenge Solution =
In 2007, The Children’s Hospital (TCH) became the first ~ TCH had one fulltime staff member dedicated to identity —

in the nation to implement a fully integrated pediatric EHR  management issues and was looking for another line person unts, Patten's instints paid off. Willams spent _ distibuted a naming conventions reference sheet to remind
system. However, the new electronicenvironmentexposed  to help. But Patten soon realized that the real solution would nbsévuwng the busiest shift in TCH's ER, where Imost
patient identity issues that have been hard to rectify. With inthe new issues, the patient registration process first hand.  immediate.

Epic and Initate plus approximately 70 additional systems  the focus of her candidate search.
on the back end, patient identity management at TCH has
become a daunting task.

W nave seen a reducton 1 our duplctesfor e frst e
in 8 quarters... a reduction of almost 1
Williams attributes much of his success to the training he

Melinda Patten, director of health ~information received from

management, joined the hospital in March of 2009. She
inherited a backlog of duplicate records and overlays that
was more than her department could handle.

~ Williams

ncluded that the majority of registration errors
result of the nature of emergency pediatric
hectic volume of patients with urgent and non-
ical needs, combined with cultural differences
itin a convoluted registration process.

~ patten Willams pt "

o cierant o bocause mom and dac Jont loake farard 1 spening e nen T s aGucaing s

Patten decided to create an unprecedented EMPI analyst g the child in. Sometimes i's restol O What's more, he and

le, and found Eric Willams, a non-credentialed graduate ne else. They don't aiways know the chid's  Patten expect 1o see continued reductons in patient denii

Adding to the urgency was the financial impact of patient ~ "°'® g P v

dontiy ertore 1o e hospital and fs faciltes. — © student majoring in healthcare management to fulfl it At the urity number and addresses. These pieces of  issues as a result of TCH's new patient identity management
same time, she enlisted the help of Just Associates of Denver, stategy.

Colorado, a trusted partner in healthcare data integration and
data integrity consulting
les where the chil translated for the parent.

Just Associates aleady had deep knowledge of TCH's o barer creates  big chalenge and thero
systems, and was uniquely positioned to provide Williams with fopportunites for mistakes

—Patten  comprehensive training in EMPI, validity models, statistical - Williams
aggregation, problem solving, system algorithms, and HL7  understanding of process and the expertise

messaging concepts. Just Associates also provided detailed
insight into the COHRIO data model and requirements for
information sharing as well as the different systems used by
other health information exchanges.

“.we thought it was really
important that they knew us
and understood us already,
and we didn’t want to start
individual responsibe for each error and see ‘over with someone else.”
in which the error was made.
jams provides customized raining to specific

and offending individuals, ensuring that
understands the impact of common misiakes
o prevent them. Wiliams also created and

re information call 3

01 i Aesoctes, . AT

i ks and radhmerc e ey o o o ovner

0T O
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FOOTER
MORE INFO TEXT COPYRIGHT TEXT

Font: Helvetica Neue (T1)  Font: Helvetica Neue (T1)
67 Medium Condensed 47 Light Condensed

Font Size: 12 pt Font Size: 9 pt

Font Color: #93A444 Font Color: #93A444



WEB

BACKGROUND

The background of the web site and any additional web pages is white.

TEXT - CONTENT & HEADINGS

The font-family for all text is as follows:
arial, helvetica, sans-serif

CONTENT

color: #555555
font-size: 14px
line-height: 18px

Colors such as white, blue and/or grey can be used for content text when needed to
contrast from background colors.

example:
Just Associates is a consulting firm that focuses exclusively on the
processes and technology that form the foundation for proper patient
identification and the electronic linking of patient records. We offer a
wide range of solutions that help our clients identify and correct their
patient data integrity problems.

HEADINGS
color: #105881
font-size: 22px
line-height: 30px

Colors such as white, blue and/or grey can be used for header text when needed to
contrast from background colors. Headings will be in Title Case or ALL CAPS.

Headings should be underlined with the dashed line graphic.

example:

HIE and EMPI CONSULTING




WEB

SIDEBAR - TITLES & LINKS

TITLES

color: #FFFOBC

font-size: 18px

line-height: 24px
font-weight: bold
background color: #066893

example:

OUR SERVICES

LINKS

color: #066893

font: Arial

font-weight: bold

font-size: 13pt

background color: #F3FAFF
background stroke color: #D2D2D2
background stroke size: 1px

*

*must use background graphic with yellow arrow

example:

White papers

LINKS (hover state)

arrow and text are indented
arrow is now blue
background color: #F5D420

*must use background graphic with yellow arrow

example:

> White papers



WEB

LINKS

LINKS

color: #0E5881
font-size: 14px
line-height: 18px

*links will be underlined*

example:
Home

LINKS (hover state)
color: #636566
font-size: 14px
line-height: 18px

*links will be underlined*

example:
Home

BANNER

All banner graphics will maintain the same rectangular shape and size with rounded cor-
ners. The grey stroke and drop shadow are also parts of the rectangular graphic that must
stay with each banner. The design elements such as the hexagon shape and binary code
can be used as backgrounds and supporting graphics while text and imagery of people that
supports the text will be the main focus of the banner.

actual size: 945 x 230 (pixels)

example:

OOTYTOX E_\

-

?1{?”? '




WEB

LEARN MORE BUTTONS

The learn more buttons are a yellow rectangular graphic with rounded corners. The hover
state of the button is the same shape with a blue fill color. The graphic will always have the
centered drop shadow and be right aligned with the text it is underneath.

example:

~ LEARN MORE QJ ~ LEARN MORE

BACKGROUND GRAPHICS

When a background graphic is needed to highlight an area of text or other information a
rectangular shape with rounded corners can be used. When doing this, one of the suggest-
ed complimentary colors should be used.

example:

Our MPI Cleanup Services detect, reconcile, and
prevent duplicate patient records by using a unique
combination of proven data integrity methodologies,
unrivaled technology featuring advanced search
algorithms, and education on patient access best

practices. This integrated approach gives the
healthcare professional confidence in their patient
data and peace of mind that they are retrieving a
patientis entire record. Most importantly, it gives the
clinician the information needed to provide quality
patient care.

MPI management is a critical Accurate data integration is the A successful data integrity strategy

element of any data integrity foundation for data integrity. As should look for ways to prevent the

strategy, because it ensures the health information management creation of new duplicate records.

clean and accurate patient professionals, we understand the  Just Associates provides Patient

information that leads to enhanced  meaning of the data stored and Identity Consulting services which

patient care and safety. shared among health information ~ focus on the patient registration
systems. process.




POWER

Background graphics are added in the

Title Master and Slide Master. Master
Settings are not to be changed unless —— o —
otherwise directed by Just Associates

POINT

BACKGROUND GRAPHICS

TITLE SLIDE
This background graphic is to be used on all Power Point Title Slides.
(graphic outlined for display purposes)

A -

CONTENT SLIDE

This background graphic is to be used on all Power Point Content Slides.
(graphic outlined for display purposes)

**




POWER POINT

**

Text settings to include fonts, colors and sizes
are added in the Title Master and Slide Master.
Master Settings are not to be changed unless
otherwise directed by Just Associates

SLIDE LAYOUTS

TITLE SLIDE

The text settings are already configured in the Title Slide Master. Also, the company URL is
placed in the lower right-hand corner in the Title Slide Master. All Titles and Subtitles are to
correspond with the presentation and material covered.

(graphic outlined for display purposes)

Just Associates Title

Example Subtitle

A -

CONTENT SLIDE

The text settings are already configured in the Slide Master. The company logo is placed in
the lower left-hand corner. Also, the company URL is placed in the lower right-hand corner
in the Title Slide Master. All Titles and Subtitles are to correspond with the presentation and
material covered.

(graphic outlined for display purposes)

Content Slide Example

» First Level Text

» Second Lovel Text
o Third Lo Text
# Fnanth Lewed Teat

= Il Liggl Tamt

*‘iun Assolales

rra




IDMASTER LOGO

y height —

IDMaster:

'MASTERI NG DUPLICATE WORKFLOW ™

X height

x height is the height of space between the gold line and the “idMaster” name. This space is
equal to the space between the gold line and the tag line

y height is the height from the top of the dot of the “i” to the baseline of the tag line

the tag line is aligned on the left with the “i” and aligned on the right with the “r”

registration mark horizontally centered with the far right tip of the “”

50%y height

MASTERING DUPLICATE WORKFLOW

white space above and below the logo equal to 50% y height

white space left and right of the logo equal to 25% y height

GREY SCALE REVERSE
MASTERING DUPLICATE WORKFLOW MASTERING DUPLICATE WORKFLOW




IDMASTER COLORS

IDMaster:

MASTERING DUPLICATE WORKFLOW

MAIN COLORS

BLUE GREY

C9% R 16 cCo R 102
M 65 G 88 MO G 102
Y29 B 129 Y 0 B 102
K 10 K 60

#105881 #666666

SUGGESTED COMPLIMENTARY COLORS
CMYK: C64 M34 Y24 K1
RGB: R102 G 145 B 170

. WEB: #6691AA

CMYK: C3 M3 Y50 KO
RGB: R 251 G 236 B 151
WEB: #FBEC97

CMYK: C17 M13 Y13 KO
RGB: R210 G210 B 210
WEB: #D2D2D2



IDMASTER ELEMENTS

WAVE

The blue and gold wave is used as a background image with iDMaster graphics. It can
be used alone or in combination with the binary code graphic.

BINARY CODE

The binary code graphic is used as a subtle background in combination with other
graphics. This graphic is never the main focal point, only a supporting element.
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